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Muxlim Inc.

 The World’s Largest Lifestyle 

Network for Global Muslims

 Reaches 190 countries, 100 

million ads delivered

 Represents the top 25 Muslim 

sites, 25 million people/year

Top Muslim Sites

Publisher Network

Muxlim.com

 Leading Integrated Marketing 

Company in the Global Muslim 

Market

 Advised some of the World’s 

Major Brands & Governments



We Are…

 The largest global Muslim 

Lifestyle network (since 

2008)

 Over 20 million visitors/year 

(including publisher 

network)

 Over 20 million monthly ad 

impressions

 Visitors from 190 countries

 Exclusive inventory of the 

top 25 Muslim sites



Leadership

• President, Muxlim Inc. Former SVP, Marketing at

Fortune 500 companies: ING, MetLife, Nationwide

• Built a 20 year career based on Multicultural

Markets including Muslim, Hispanic, Asian

• Professor of Integrated Marketing at NYU

• Previously worked with McDonald’s, Coca-Cola,

AT&T, Wells Fargo, Walmart, ING, Macy’s, General

Mills, Bank of America, FedEx, Hilton, U.S. Navy,

IBM, MetLife, Target, J.P. Morgan Chase, Citibank

• Founder & CEO, Muxlim Inc.

• One of the World’s 500 Most Influential Muslims

• First Immigrant to receive the Internationalization

Award of the President of Finland

• Invited by President Barack Obama to the

Presidential Summit on Entrepreneurship

• Chief Executive Magazine’s “Leader of Tomorrow”

• Co-author of “Islamic Marketing Handbook”



Internationalization Award of the President

• The top Business 

Internationalization award 

in Finland

• Won by Nokia Corporation 

10 years ago

• Never won by a Startup or 

an Immigrant

• Recognition of the global 

Muslim market as a 

massive opportunity



Presidential Summit on Entrepreneurship

“I had the chance to meet the entrepreneur that

launched Muxlim.com. Think of them as the Facebook

equivalent for the Muslim world. And they in fact are

coalescing tremendous purchasing power and

opportunity for advertisers.”

Thom Ruhe, Director of Entrepreneurship

Kauffman Foundation



Clients



Muslims as a Global Market



Why now?
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Goal: Launching and 

delivering integrated 

campaign messages

Provide Entry Level Support

Goal: Understanding the 

opportunity and steps 

needed to reach the market

Goal: Helping 

companies develop 

specific approaches 

and the corresponding 

strategic plans to 

address the Muslim 

market

Goal: Helping brands 

develop product and 

brand loyalty from 

through social 

engagement, digital 

media and traditional 

channels



Create Alliances, Support Advocates



Highlight the Global Opportunity

Population GDP

OIC Markets 1.5 Billion $7.7 Trillion

Germany 82 Million $2.5 Trillion

France 60 Million $1.8 Trillion

United Kingdom 60 Million $1.8 Trillion

Italy 58 Million $1.7 Trillion

Canada 33 Million $1.1 Trillion



Work Collaboratively



Leverage Established OIC Brands



Lead with an Effective Digital Strategy



Use Data as a Lobbying Tool
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Harness the Power of Online Muslims

Estimated Total 250,892,827
Rank Country Estimated Muslims Online

1 Turkey 33,113,025
2 Iran 30,797,712
3 Indonesia 24,485,549
4 Nigeria 20,707,717
5 Pakistan 17,243,720
6 Egypt 15,835,658
7 India 10,882,991
8 Morocco 10,456,545
9 Malaysia 10,329,863

10 China 9,602,766
11 Saudi Arabia 9,343,835
12 Russia 9,313,708
13 Algeria 4,581,092
14 Uzbekistan 4,174,884
15 Azerbaijan 3,708,510
16 United_States 3,429,801
17 Tunisia 3,419,720
18 Syria 3,340,521
19 France 3,332,693
20 United Arab Emirates 3,113,418



Thank you!


